Course Planning Map
Name of Course

Instructor: Name
Session: Fall B
Complete this course map, which will help guide you in the planning of your content. Submit it to your assigned instructional designer before your first meeting.

Note on writing measurable objectives: Avoid using understand (not measurable), examine (unless medically related or super scientific), and illustrate (unless you’re having them draw something). The following resources are helpful:

· TeachOnline: Writing

HYPERLINK "http://teachonline.asu.edu/2012/07/writing-measurable-learning-objectives/" 

HYPERLINK "http://teachonline.asu.edu/2012/07/writing-measurable-learning-objectives/"Measurable

HYPERLINK "http://teachonline.asu.edu/2012/07/writing-measurable-learning-objectives/" 

HYPERLINK "http://teachonline.asu.edu/2012/07/writing-measurable-learning-objectives/"Objectives
· RadioJames

HYPERLINK "http://www.radiojames.com/ObjectivesBuilder/" 

HYPERLINK "http://www.radiojames.com/ObjectivesBuilder/"Objectives

HYPERLINK "http://www.radiojames.com/ObjectivesBuilder/" 

HYPERLINK "http://www.radiojames.com/ObjectivesBuilder/"Builder
· Bloom

HYPERLINK "http://en.wikipedia.org/wiki/File:Blooms_rose.svg"’

HYPERLINK "http://en.wikipedia.org/wiki/File:Blooms_rose.svg"s

HYPERLINK "http://en.wikipedia.org/wiki/File:Blooms_rose.svg" 

HYPERLINK "http://en.wikipedia.org/wiki/File:Blooms_rose.svg"Rose
	Course Overview: Describe what this course is about. Think about what you want students to be able to do at the end of the course.
In this course we focus on...explore...cover...


	Unit
	Topic(s)
	Objectives
What do you want students to be able to do by the end of the unit?
	Assessments
What are the methods for measuring achievement of the learning objectives? 

(Examples are discussions, papers, exams, projects, presentations, articles, case studies, etc.)


	Materials
List of materials to be used in the unit. Include any instructional technologies to facilitate content delivery and optimal learning for students, such as VoiceThread.

	Ex.

	Two key stakeholders:  consumers and investors
	· Explain how consumers are dictating change in food retailing.
· Compute the impact of increasing sales and inventory on a firm’s valuation. 
	· Assessment 1-1: In your Week 1 Slide, explain how the market power of consumers is strong and growing stronger. (Due August 10th - 50 points)
· Assessment 1-2: Complete Analytics Worksheet 1-2. (Due August 10th - 20 points)
	· PPT slide example
· PDF on market power

· Video on food retail

· Image of food retailing

· Sales inventory website
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